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Auckland Airport’s new website boosts online traffic
Auckland Airport is one of New Zealand’s most important infrastructure assets and contributes around $14 billion to the
economy. More than 14 million travellers pass through the terminals annually and of all international visitors to the country,
74 percent arrive or depart through Auckland.
Challenge

Result

Partnership

The airport wanted to promote itself as a shopping destination
and leverage its 400,000-plus monthly website hits by driving
traffic to retail partners.

- 400% traffic increase to retail partners

Solution

- Bounce rate reduced by 13%

Since designing the airport’s international award-winning
website in 2008, Datacom has become a highly
valued partner.
In 2013, in conjunction with a design agency, Datacom
redesigned the retail section of the website. A centralised
CRM system was implemented to capture user details
while building a single view of the customer. An extranet
was created to facilitate communication between the airport
and its retail partners. In 2014, the new retail site won
Australia/New Zealand Sitecore Site of the Year in the
Business Transformation category.
A powerful vision and a personalisation strategy that
aligned 100 percent with key business outcomes has
enabled Auckland Airport to comprehensively enter
the world of Customer Engagement Management.

- Since inception, more than 24,500 visitors have clicked
on a link to a retailer’s website

While Datacom has worked primarily with the airport
marketing team for the traveller and corporate website,
it also worked with business owners to deliver targeted sites
and services. On all the projects the Airport Online Manager
and business owners worked in close collaboration with
Datacom to ensure seamless delivery.
The rapidly changing environment required Datacom
to be nimble and responsive as the projects progressed
while still delivering engaging, robust sites that integrate
with many systems and services that power the platform.

- 84% increase in content consumption on the retail section,
giving invaluable insights into product and brand popularity

- 9000 have used ‘click to call’ and ‘click to email’
from a product page

- Email Campaign Manager

“The new website has enabled us
to showcase the retailer offering in a
much more engaging and enticing way.
Importantly, it is also driving active leads
to our retailers and they are seeing the
real value of digital.”

- MS Dynamics CRM Connector

Ajay Dutta – Online Manager Auckland Airport

Technologies delivered
- Sitecore Customer Engagement Platform and Analytics
- Rules-based Personalisation
- Campaign Management

Datacom provides RealMe
integration through new cloud product
In 2011, NZ Post entered into a formal, long-term partnering arrangement with the Department of Internal Affairs to
enhance and expand existing igovt services, focused on the area of authentication and identity verification. In 2013
the service was rebranded as RealMe along with a technology upgrade to ensure long-term availability and scalability.
Kiwibank, on behalf of New Zealand Post, was engaged to deliver service development and sales for the private sector.
Marketing, customer experience, and improved accessibility via the Post Shop retail network were delivered by NZ Post.

“We believe our customers will
welcome the additional convenience.
For customers with a RealMe identity
they no longer have to fax or scan
identity verification documents
to sign up for the service.
By streamlining the onboarding
process further it improves our
efficiency, reduces administrative
costs and minimises risk from
the transaction process.”

- Engagement Automation

Neil Helm – OzForex Group CEO
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Crowe Horwath’s elite suite of business tools
Crowe Horwath Australasia is the largest provider of practical accounting, audit, tax, business and financial advice to individuals
and small and medium businesses in the region. The company has more than 80 offices and 3000 staff. Crowe Horwath
International delivers services in more than 100 countries and is ranked among the top 10 global accounting networks.
Challenge

Solution

Partnership

Crowe Horwath offers a suite of online tools to their customers
to help them with their financial and non-financial business
performance measurement and visualisation.
These tools were developed by an internal team of developers
eight years ago and have gradually evolved. Crowe Horwath
sought to partner with an organisation that could take
ownership of these tools and manage them externally.
In July 2012 Datacom’s application management team met
with the tool developers in Brisbane to become familiar with
the tools, code and documentation and have been managing
them ever since.
Crowe Horwath were looking to transform these products
by offering customers integration with the Xero and MYOB
online accounting solutions.
A streamlined payment engine was also required to replace
a subscription-based model.

Datacom migrated the tool environment to one
which was much more stable, reliable and secure.
The team used web meetings to understand the requirements
for the integration and payment engine and liaised with Xero
and MYOB to obtain the appropriate partner certificates
on Crowe Horwath’s behalf.

Datacom’s application management team is now considered
part of the extended Crowe Horwath team. After completion
of development, Datacom continues to work closely
with Crowe Horwath to answer any accounting-related
requirements and ensure the tools align with their specific
business needs.

Result
- C rowe Horwath are able to focus on their

“The support provided by the Datacom team
is excellent and they should be commended.
They are responsive, creative and
understanding of the long term objectives.”

strategic direction of their online services

- Quick turnaround time and good stakeholder engagement
- C rowe Horwath is expecting an increase in business

John Swete Kelly – Principal,Business Advisory,
Crowe Horwath

thanks to the new functionality

- More efficient subscription/payment handling
- Better availability and reliability of the tools

The enhancements to the RealMe services provide
two key services. These are a secure, centralised
authentication solution for end users accessing the
online services of government, and the ability to send
pre-validated identity and address information over the
internet in real time to establish a new relationship with
a service provider, available in both public and the
private sectors. Previously this required you to front
up in person with identity documents or for copies of
original documents to be sent by mail.
Challenge
RealMe represents a thought-leading, robust, secure,
and privacy-protecting solution. The value of the RealMe
assurance service is its ability to guarantee the link
between an individual and the information they are
asserting online. As with any new innovative service,
it faces the challenge of building services offering RealMe
at the same time as building the customer user base.
Solution
As the solution vendor for the igovt services since 2004,
and more recently the RealMe solution, Datacom has
been in a unique position of observing these challenges
and the business barriers they create. To assist in
addressing these issues, Datacom decided to invest
in developing simple, fit for purpose integration
solutions for igovt /RealMe from 2007.

Technologies delivered
- ASP.NET 4.5, WPF, Flash

These products initially started as on-premise,
locally installed solutions. However with a significant
change in the way organisations procure software,
Datacom has brought an innovative software as a
service (SaaS) solution for RealMe integration to market,
called the Cloud Identity Integrator. As a SaaS solution,
the Cloud Identity Integrator lowers the bar even further
for organisations wanting to explore the possibilities
of RealMe.

Result
- Reduced time to market for organisations keen
to differentiate their brand by adopting RealMe

The Cloud Identity Integrator was a progression
from the successful on premise solution, the Identity
Integrator. Hosting Identity Integrator in the cloud
lowers capital cost for organisations and further
reduces the complexity of implementing RealMe.

Technologies delivered
Cloud Identity Integrator provides a simplified application
integration interface. Pre-configured for SAML 2.0
integration with the RealMe assertion service, and run
on a secure platform hosted by Datacom, applications
interact with Cloud Identity Integrator simply through
browser redirects. Messages received from Cloud Identity
Integrator are easily decrypted using a library, of which
Python, Perl, PHP, .NET and Java implementations are
currently provided.

Originally developed in 2009, the Identity Integrator
has a range of satisfied customers across government
and the private sector. Taking the base Identity
Integrator product, Datacom spent two months making
it multi-tenanted and cloud-ready. It was then subjected
to a range of audits and tests from external parties to
ensure it passed high security and privacy standards.
NZForex, part of the OzForex group, was the first
customer to go live with Cloud Identity Integrator.
They were particularly interested in the cost savings
offered by using RealMe to on-board new customers,
but wanted a quick and low capital spend approach to
integrating. After being introduced to Datacom by the
RealMe business development team, NZForex with the
Cloud Identity Integrator team worked together to get
their integration up and running quickly and simply,
with a minimum of fuss.

- A robust technical solution that has been scrutinised
to very high levels of both security and privacy
- Pre-developed integration libraries and a simple
commercial model provide hassle-free onboarding

Partnership
Datacom has had long-standing relationships with
both NZ Post and New Zealand government agencies.
Over decades, we have proven our ability to work with
large-scale projects in a way that maintains the privacy
and security of both the organisations we service and
their customers.

- SQL 2008, SSRS
- Xero and MYOB APIs, web services
- Datacom Payment Gateway
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